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2019 (July) Vision study - Risk Management: Ag production concerns & strategies
Sample size (n): 57 hog producers (primary sector)

*Overall risk concern percentages reflective of top two box ratings (4&5) on a five point scale where '5' equals 'highly concerned" in response to the
question : "Overall, how concerned are you with the following type of risk as it relates to your operation today?"
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